Net Sales by Region

1. Nine Months ended December 31

(¥ in millions, US$ in thousands)

Nine months ended December 31

2008(A) 2007(B) (A)-8) | (A)B) 2008
Janan ¥2312,653 | ¥2,570,000 | ¥(257,356) 90% || $25,413,769
P (46%) (46%) 0
Overseas 2671475| 2998436 | (326,961) 89% || 29,356.868
(54%) (54%) (-)
Asia 961550 | 1145181 | (183,631) 84% || 10,566,484
(19%) (20%) (-1%)
. 805,795 867,201 (61,406) 93% | 8,854.890
North America ' 1O
(16%0) (16%) (-)
Europe 728.138 817.173 (89,035) 89% | 8,001516
P (15%) (15%) Q)
Others 175,992 168,881 7111 | 104%| 1,933,978
(4%) (3%) (1%)
Net Sales ¥4.984,128 | ¥5568,445 | ¥(584,317) 90% || $54,770,637
(100%) (100%)

2. Third Quarter ended December 31

(¥ in millions, US$ in thousands)

Three months ended December 31

2008(A) 2007(B) (A)-(B) (A)/(B) 2008

Japan ¥706,131 ¥848,127 ¥(141,996) 83% $7,759,681
(47%) (45%) (2%)

Overseas 782,167 1,030,384 (248,217) 76% 8,595,242
(53%) (55%) (-2%)

Asia 236,471 376,936 (140,465) 63% 2,598,583
(16%0) (20%) (-4%)

. 266,155 289,448 (23,293) 92% 2,924,780
North America (18%) (16%) (2%)

Europe 225,700 303,937 (78,237) 74% 2,480,220
(15%) (16%) (-1%)

53,841 60,063 (6,222) 90% 591,659
Others (4%) (3%) (1%)

Net Sales ¥1,488,298 ¥1,878,511 ¥(390,213) 79% || $16,354,923

(100%0) (100%)
Notes:

1) The consolidated segment information is presented based on Article 15 of the Regulations for Quarterly Consolidated
Financial Statements of Japan instead of Statement of Financial Accounting Standards ("SFAS") NO.131 of the U.S.

Financial Accounting Standards Board.

2) Net sales by region is determined based upon the locations of the customers.

*Forward-looking Statement

This announcement contains forward-looking statements concerning Toshiba's future plans, strategies

and performance. These forward-looking statements are not historical facts, rather they represent
assumptions and beliefs based on economic, financial and competitive data currently available.

Furthermore, they are subject to a number of risks and uncertainties that, without limitation, relate to

economic conditions, worldwide mega-competition in the electronics business, customer demand,

foreign currency exchange rates, tax rules, regulations and other factors. Toshiba, therefore, wishes to

caution that actual results may differ materially from our expectations.
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