Toshiba Group Business Overview and Economic Performance

Toshiba Pursues Innovation to Provide New Values
to People and Society

Sales by Business Segment (Fv2008) Founded in 1875, Toshiba Group consists of Toshiba
Others Digital Products and its consolidated subsidiaries throughout the world
334.3(5%) 2,467.5(34%)

(in total 538 companies, with around 200,000 employ-
ees) as of end of March 2009. The Group operates
globally in the following four domains: digital products,
electronic devices, social infrastructure and home
appliances.

At Toshiba Group, our mission is to “deliver technology
and products remarkable for their innovation and

Electronic Devices Social Infrastructure artistry-contributing to a safer, more comfortable, more
1,324.9(19%) 2,396.2(33%) e
productive life.

Home Appliances

674.2(9%) ’

Total: 6,654.5
(¥ billion)

Electronic Devices Social Infrastructure Systems

High-capacity NAND flash memory High-capacity and ultra high-speed
SD memory card

Industrial-use LCD module using Ultra-compact fuel cell for mobile High capacity, super high speed elevator ~ New rechargeable battery offering
a long-life LED backlighting system equipment (Image by Tobu Railway Co., Ltd. excellent safety, a long-life cycle
& Tobu Tower Sky Tree Co., Ltd.) and a rapid charge-discharge
capability
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Energy-saving Digital Hi-Vision Small notebook PCs with Water and energy Energy-saving LED
LCD TV with superior picture enhanced functions saving, low-noise lights with long life
quality washing machine
with dryer
High-capacity
— | refrigerator retaining
- | - freshness
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Easy-to-use Hi-Vision recorder - Mobile phones with audiovisual Air conditioner (winner of Energy
with superior picture quality pleasure Conservation Grand Prize for 2

consecutive years)

Please refer to the Toshiba Annual Report 2009 for detailed business and financial information.
This information is also available at the following website: http://www.toshiba.co.jp/about/ir/index.htm
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Sales by Region (FY2008)
Others

No. of Employees by Region (as of March 31, 2009)
Others 956 (0.5%)

As in fiscal 2007, overseas sales
exceeded sales in Japan, at

231.7(3%)

Central & South America

51%. As for the sales by region,

2,644 (1.3%)
Europe
7,157(3.6%)

Japan
3,230.8(49%)

Europe
921.1(14%) ’

Total: 66,545
(¥ billion)

North America

. 19,239(9.6%)
North America

1,082.8(16%)
Asia

(excluding Japan)
1,188.1(18%)

Asia
43,138(22%)

Total: 199,456
(people)

Japan
126,322 (63%)

Asia accounted for a significant
proportion.

Of the 200,000 employees,
those in Japan account for
approximately 60% of the total,
as semiconductor and social
infrastructure operations are
mostly based in Japan.

Business Structure (The number in the map represents that of overseas consolidated subsidiaries)

Asia and O

Financial Results (Consolidated)

Net Sales Operating Income & Net Income
(billion yen) (billion yen)
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Company Overview (as of March 31, 2009)
Company name Toshiba Corporation Number of shareholders 462,649
Headquarters address  1-1, Shibaura 1-chome, Minato-ku, Tokyo Number of shares issued ~ 3,237,602,026 shares

Founded July 1875

Paid-in capital 280.3 billion yen
Consolidated net sales 6,654.5 billion yen
Number of employees 199,456

(consolidated)

CSR-related international charters/ guidelines Toshiba endorses
® United Nations Global Compact
® Global Reporting Initiative (GRI)

Number of consolidated 537
subsidiaries (239 in Japan, 298 overseas)

Number of affiliates accounted for by the equity method
199

Stock exchange listings Tokyo, Osaka, Nagoya, London
Membership in CSR-related organization
Business for Social Responsibility (BSR)
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